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1 Upper Crust

Segment Concentration by Designated Market Area (DMA)

PeDt!f:r'rliol! Icdex
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Tnese are families with older children located in the suburhs. They have very high levels of income 2l1d
education and work in executive and ;nanagerial, sales, and at.11er white-collar occu.pations.

Upper Crust has the highest median and average household income of all the segments, both of whieh are
over three times the natiODal average. Upper Crust adults are the most likely Df all segmeDts to be bet"'een
the ages of 50 and 59 years old, children are present in 4 I% of these households (just above average) and
there are t)pically two to sLx people in the household. Over three-quarte" of Upper Crust households are
manied couples, ranking them second. This segment is the most likely to live in the suburbs; 76% of these
households are located in suburban areas, primarily around Washington D.C., New York, Chicago, Houston,
and San Francisco. Adults in this segment rank second in the percentage who have earned Bachelors
Degrees and Post Graduate Degrees, respectively, and they rank first in the percentage of children enrolled in
private schools. Almost 90% work in white collar jobs, and they rank fIrSt in the percentage of people
working in executive and managerial, and sales occupations. They are OVCf 40% morc li.'lcely than averag: to
own their home and their median property value is over three times the national average.

These are the most active households in many financial services including investing in stocks, mutual funds,
and monev market accounts. They are large contributors to PBS and are the most likely to be technology
sawy. They like to keep informed by reading business magazines and listening to all news radio stations,
and they r~dax by listening to classical stations .
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AGE (1999)

INCOME (1999)

Demographic Data

MEAN INDEX RANK

a to 4 Years 5.66 63 36
5 to 9 Years .6.26 66 36

10 to 14 Yeers 6.76 96 29
15 to 17 Years 4.39 '109 17
16 to 20 Years 3.79 91 31
21 Years 1.12 66 32
22 to 24 Years 3.73 96 22
25 to 29 Years 6.43 '. 91 41
30 to 34 Years 5.11 72 50
35 to 39 Years 5.12 65 49
40 to 44 Years 6.13 102 19
45 to 49 Years 9.58 135 2
50 to 54 Years 6.91 146 1
55 to 59 Years 6.96 146 1
60 to 54 Years 5.30 133 2
65 to 69 Years 4.24 116 12
70 to 74 Years 3.40 101 21
75 to 84 Years 3.77 62 37
85 or More Years _ 1.14 66 39
Average Age 36.66 106 14
Median Age 40.65 112 9

MEAN INDEX RANK

5 Oto 15.000 2.46 14 49

$ 15.000 to 25,000 2.33 17 49

$ 25,000 to 35.000 2.60 22' 49
$ 35,000 to 50,000 5.21 32 50

5 50.000 to 75,000 11.51 59 44

5 75,000 to 100,000 13.39 139 11

$100,000 to 150,000 21.95 334 2

$150,000 or More 40.32 662 1

Average Income 5 169.796 302 1

Median Income $ 127,959 313 1

1 • Upper Crust Segment
Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 15.52 47 43
Subur~2n 75.62 179 1
Rural 8.86 36 25

RACE I ETHNICITY MEAN INDEX RANK

'Ntlite 92.50 115 8
Black 2.08 17 50
Native American 0.16 21 50
Asian 4.69 169 12
Pacific Islander 0.04 29 44
Other 0.52 13 50
Hispanic 2.64 29 43

EDUCATION MEAN INDEX RANK

Some High School 4.97 20 50
High School Graduate 13.71 A- 49~o

Some College Attendance 17.83 0- 31-~

A.ssociate Degree 5.94 96 25
Sachelors Degree 32.23 246 2
Post Graduate Degree 25.33 351 2

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

86.25
13.75

INDEX

148
33

RANK

2
49

WORKERS MEAN INDEX RANK

No Workers 6.24 48 44

1 Worker 27.62 98 29

2 Workers 49.41 108 17

3 0, More Workers 16.73 125 "0

1999
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK

Owner Occupied

Renter Occupied
Median Rent Paid

90.62
9.38

S 711

141
26

190

2
49
2

PROPERTY VALUE MEAN INDEX RANK
(1999)

5 a to 50.000 0.26 2 50
5 50,000 to 100,000 1.49 5 50
5100.000 to 150.000 6.71 31 48
5150.000 to 200.000 11:53 98 22
5200.000 to 300.000 25.48 240 "-
5300.000 to 400,000 18.19 447 1
$400.000 to 500,000 11.72 613 2
5500.000 or More 24.62 916 3
Median Property Value 5 324.944 307 3

t
PERSONS IN UNIT MEAN . INDEX RANK

1 Person 12.58 51 46
2 Persons 34.20 107 11
3 to 4 Persons 41.24 127 6
5 to 6 Persons 11.00 119 12
7 or More Persons 0.98 57 36
Average Household Size 2.91 111 10

UNITS IN STRUCTURE

1 - Upper Crust Segment
Accumulated Wealth Group

FOR PUBLIC INSPECTION

1 Unit (Attached)

1 Unit (Detached)

2 Units

3 to 9 Units
1ato 49 Units
50 or More Units
Mobiie Home
Other Type of Unit

28

MEAN INDEX RANK

5.70 108 21

87.29 148 2
0.97 20 49

2.19 23 49

2.16 2S 41
0.96 22 31
0.27 4 47
0.47 43 49
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

LEISURE & RECREATION
Percent IMicroVision

RankPenetration. Index

1. Shopped at Lord & Ta~lor in the pas:: 4 weeks 13.2 : 506 1
2. ShOpped at Neiman M2rCJ.sISaks Fit::h Ave. in the past 4 weeks 10.0 , "-'1 1
3. ConDibuted S50 or more to PBS last ye'u , 1,A 358 2, Eat at quick service specialty bagel Oli~et:s 3.0 :>'<3 2
.. ':::~::::oed al Nordstrom in the p.2st <:- weekS 12.4 333 . •
5. S~nt 51 00 or more on dry deaning in'last 6 months 20.5 323 1
7. =31 at line dining restaurants 15.3 313 i 3
8. Have an E.:o:on C'edit card 10.3 286 1

9. Used a professional deaning seMce in las: 12 monL~s 9.8 ,76. , ,
10. USK a maidlhouseke-epoer in the 12S~ 12 i71ooL"s i 24.5 261 2
1i. Shc~oed at Eddie Sauer in !tie last':' weeio'.S 10.7 ,57 2
12. Eat a:. c;uic;lt; service deli restiurants 9.8 , 255 ,
13- Drank im~rted '>"fine in ttle las: 6 mcot:"1s 17.6 ! 2« 3
1~. 0wr1 a passport 45.6 2'2 2

15. 0wr1 or lease a luxury ear (e.g. ?or:;d\ei3MWj 30.5 , 240 , 2
16. Have a Mobil aedit card , 11.1 i 235 , 2
17, ?Iayed tennis in the ;:last year 10.8 I 234

,
2

.a. Rented a car for business use in t:'le ;::ast 12 mcntt".s , 15.9 , 234
,

3

19. Have a Shell O"eCit i;3rd 9.6 • 233 2

20. ShOpped at The Umitec in the past ~ ~!<.s 8.8 231 ! 3

Percent MicroYisionI
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

,. Reason for havjng 2 or more lines is to use 'Nith tax mad'line , 13.3 I 334 i 3

2. Reason (or having 2 or more lines is to use 'Nith ~C modem 24.1 , 256 •
J. Use inlemet/online services 1-5 times.'....e-ek : 23.4 , 246 , 1

4. ?rimary wireless phone is analog I 21.J 240 ! 2

5. PC primarily used lor business wot< : 18.6 , 235 i 3

5. Hav~ more than one personal PC in household ! 24.9 : 234 , 3

7. Avel'dg!'! monthly expenses fer online{lntemet is <: $15 10.3 , 232 ! 5

8. Reason for having prir.lary wireless ;Jhone ~ business
,

10.5 : 232 , 2

9. Second YYireiess ~/'lone is cellular : 13.5 232
, 2

10. Second wireless phone is iI por!4~e , 11.8 i Z29 , 2

Percent MicroVisionI
FINANCIAL SERVICES Penetration Index Rank

1. Have total inve.stable assets >S2OCk i 31.0 I 446 1

2. Made savinQsJinvestments totalin~ ov~r S20,OCO last year 23.1 i 370 I 2

3. Hold an American E:9~ Green. Gold, or Platinum C"edit card
, 37.4 I 352 , 1

4. Use diseount brokera~ services 23.1 I 306 3

5. Have a money market deposit ac:::::lUnt
, 22.1 , 278 1

6. Own sloc.lc funds 45.0 : ,72 ,
7. Use credit c:ard{s) more than 10 times per month 50.9 , 271 2
8. Use full service brokeldge services 48.6 269 1
9. Have a money mal1<et deposit acc::lunt 39.8 261 2

10. Own money mal1<et mutual l'uncs 38.6 236 2

1999

FOR PUBLIC INSPECTION

1 • Upper Crust Segment

Accumulated Wealth Group
29

FCC4A000000122



1999 Lifestyle Data
(

Percent MicroVision j
MEDIA PREFERENCES Penetration Index Rank

1. Read Worth Magazine 15.0 542 , 1
2- Read George Magazine 21.3 467 4
3. Usten to dassical radio fotTTtat 13.5 437 3
4. Usten to at! news radio format ,

23.0 319 ,
5. Read Travel Magazines - 22.8 312 ! 1
6. Read Airline Mag22ines 13.2 ! 304 i 2
7. Usten to NPR (National Public ,q,adio) '0.6 , 2n , •
8. R.e2d Golf Digest Magazine 9.3 , 2n 1
9. Uste" to Wall Street Joumal net\loOr1( 16.9 i 266 ,

10. ;::{ead Smithsonian Mag.a2ine 11.6 I .254 2

". Read Epicurean M:lgazlnes , 14.0 i 252 , 1

'2- Reae Golf For Women Magazine
,

14.3 244 1
13. Read This Old House Magazine i 10.8 I 235 1
14. Read Money Ma£;azine , 11.3 I 235

, 3
15. Read House Beautiful M~ne 8.1 I 230 I 2

'6. Usten to aM sports radio format 21.4 i 223 2

'7. Read Business/Finance Magazines I 45.0 I 217 ! 2
18. Read US News & World Report , 12.4 i 216 I . 1
19. Read Ne'WSW'Hk Magazine , 22.7 i 212 ! ,
20. Watdl Tennis 7.9 : 2" i ,

Percent MicroVision

. HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. 0Nn a trash c:>mpa~ I 15.2 ! 370 : ,
2. Own a hot tul:JllM'rir!poQl spa , 14.5 I 275 ; 2.

3. Own a~ machine . I 8.9 I 251 i 3

4. Home has a oven (~nve~on) separate frcm s~ve (range top) , 37.5 260 i 2

6. Own a "replace ; 48.4 i 269 i 1

·6. Home has a n"place with no glass dOQrS ! 34.1 ! 2Sl1 i 2

7. awn a espl'e$$oIcappuc:dno maker I 14.7 251 I 2

8. Home has a timers for indoor liSht:s i 43.2 I 250 I 1

9. Home has a fireplace W'id'l glass doors , 43.4 i 247 i 3

10. Own a ~ralar alarm I 28.1 I 243 ! 1

Percent MicroVision

POWER UTILITIES Penetration Index Rank

'. Have 2 Of more central air conditioners
,

10.9 33S i z,
Ha'lf: a natural gas fireplace wiln glass doors ! 14.3 I 313

,
52. I

3. Have an electric oven tnon-c::onv.) sepal"3ta I'rtm range top I 33.9 , 309 I 2

'. Have a naCLIl'3/ gas tl'reprace with no ,lass doors ; 10.' I Z94 I •
5. I-!ave an eledrie nIInge top sepal'2t1.': from oven (non-conv.) 31.4 : 276 ! 1

5. Have an electric 9nll lOA 252 2
7. Pay gas btl! with :;utor'nab'c payment meitlOd i 13.0 I 243 , 3
8. Have a home seOJrity sys~rn 37.z i 236 3
9.. I-!a'/e a nOClonatural ;as fire;:»lace 'Hi:'l glass doors 28.1 , 227 4

10. Have uRd vetuntary time--of-use nna.s in ::::Jr.-ent t:orr:e 14.0 ; 223 2

(

1 - Upper Crust Segment
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2 Lap Of Luxury

Segment Concentration by Designated Market Area (DMA)
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These are family homeo"l'oTIers with children. living in the suburbs. They have very high incomes and
education, and work in white-collar occuparions. ?'riost contain t',.VQ or more workers and three or mor~

people.

The Lap of Luxury segment ranks second in median household income and ranks first in the percentage
earning between S75,000 and SlOO,OOO, and between SlOO,OOO and 5150,000. Those in the Lap of Lu;,u,,,
segment are more likely ro be married rhan any other segment and children are present in 5&% of these
households (59% above average). Adults in this segment are the most likely of all ,egments to be between
the ages of 45 and 49. They also rank first in households with three to four people, and have the third largest
average household size. Lap of Luxury households are found in suburban areas around major cities acress
th~ country. Adults are over twice as likely to have a bachelor or post graduate degree than the national
average. Tnis segment is comprised primarily of white collar workers (81 %) and ranks second in the
percentage working in sales, and third in the percent working in executive and managerial occupations. Tney
rank third in driving alone to work and are above average in having t'Ho or more workers in the household.
They tend to live in newer, owner-occupied, detached houses.

This segment is the most likely to have more than one PC in the household with two or more lines for a
modem/fax. machine. Tney are also the most likely to go on domestic business trips and to read computer
magazines.

1999
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AGE (1999)

INCOME (1999)

Demographic Data

MEAN INDEX RANK
0 to 4 Years 8.56 121 6
5 to 9 Years 8.83 122 5

10 to 14 Years 8.77 124 4
15 10 17 Years 5.13 127 2
18 to 20 Years 3.87 93 26
21 Years 1.02 78 46
22 to 24 Years 3.49 92 39
25 to 29 Years 6.12 '87 48
30 to 34 Years 5.39 76 48
35 to 39 Years 8.39 106 13
40 to 44 Years 11.06 139 2
45 to 49 Years 9.75 137 1
50 to 54 Years 7.43 123 6
55 to 59 Years 4.70 99 23
60 to 64 Years 2.61 71 45
65 to 69 Years 1.63 50 47
iO 10 74 Years 1.2i 36 46
75 to 64 Years 1.26 '- 27 48
65 or More Years 0.30 18 50
Average Age 3220 88 44
Median Age 33.65 93 39

MEAN INDEX RANK

s 0 to 15,000 1.67 11 50
$ 15,000 to 25,000 1.92 14 50
S 25,000 to 35,000 2.76 22 50
S 35,000 to 50,000 6.12 38 49
S 50,000 to 75,000 19.52 101 19
$ 75,000 to 100,000 24.31 252 1
5100,000 to 150,000 26,85 409 1

5150,000 or More 16.66 365 4

Average Income S 106,680 190 4
Median Income .5 93,324 228 2

2 c Lap Of Luxury Segment
Accumulated Wealth Group

FOR PUBLIC INSPECTION
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 26.05 79 28
Suburban 69.39 165 4
Rural 4.56 18 31

RACE I ETHNICITY MEAN INDEX RANK

White 88.84 111 22
Black 3.; 1 26 42
Native American 0.28 35 'i
Asian 6.46 233 7
Pacific Isf2nder 0.10 65 24
Other '1.21 31 41
Hispanic 4.47 50 35

EDUCATION MEAN INDEX RANK

Some High School 5.37 22 49
High School Graduate 16.84 56 46
Some College Attendance 23.16 124 4
Associate Degree 8.37 136 2
Bachelors Degree 30.95 236 3
Post Graduate Degree 15.31 212 9

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

80.93
19.07

INDEX RANK

4
47

WORKERS MEAN INDEX RANK

No Wori<ers 2.58 20 50

1 Worker 23.02 82 48

2 Workers 58.40 128 2

3 or More Work ers 16.01 120 10

1999

FOR PUBLIC INSPECTION
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Demographic Data·
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OWNER I RENTER

PROPERTY VALUE
(1999)

MEAN INDEX RANK
Owner Occupied 90.59 141 1
RenIer Occupied 9.31 25 50
Median Renl Paid $ 7'57 202 1

MEAN INDEX RANK

S o to 50,000 0.27 2 49
S 50,000 to 100,000 3.30 10 48
$100,000 to 150,000 20.34 S4 24
S150,000 to 200,000 25.14 215 1
S200, 000 to 300,000 29.73 280 2
5300,000 to 400,000 12.32 303 5
5400,000 to 500.000 5.25 275 7
S500,OOO or More 3.65 136 11
Median Property Value S 203,209 192 7

c
PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Size

MEA'"

8.06
25.90
50.77
13.95

1.33
3.23

. ·INDEX

33
81

156
151
77

123

RANK

50
45

1
3

23
3

UNITS IN STRUCTURE

2 • Lap Of Luxury Segment
Accumulated Wealth Group

FOR PUBLIC INSPECTION
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1 Unit (Attached)
1 Unil (Detached)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

34

MEAN INDEX RANK

8.20 156 8
88.40 150 1

0.27 6 50

1.33 14 50

0.93 11 49
0.19 5 <!-i

0.4 3 6 45
0.25 23 50
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FCC4A000000127



1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration Index Rank
,. Shopped al Neiman MarcusiSaks rf:th Ave. in :tle past Ii weeks 7.5 i 333

, 3
2. Aie at Chili's in the la.st .4 weeks . 2.8 317 , 1
3. Shopped at Nordstrom in the past 4 weekS , 1.2 300 6
4. Eat at casual Asian restaurants 12..4 268 2
5. .~.:e. 011 &Ie Olive Garden in the last" weeks , 5.0 286 1
6. Ate at T.G.!. Fricays in the last 4 weeks 1.7 285 1
7 Rented a car for business use in the past 12 months 1S.4 271 1
8. ShOp at Price Clubs . 1.6 269 3
9. Spent S1CO IX more on dry deaninQ in last 6 rr:onths i 16.B. , 266 3

10. Usee:! a professional deaning serviee in last 12 mont'1s , 9.2 ! 260 3
11. At!! at Boston Mar\<et in the last 4 weeks 4.7 : 252 i 1
12. Ea.t at quick sel"l.ic::e specialty ba~el outlets 2.2 , 249 5
'3. E.at at casual bar & grill restaurant 19.4 I 244 1
14. Shopped at Eddie Bauer in the last .:.~ks 9.9 : 239 , 3
15. Have an =.xxon C::-ecIit card 8.5 ! 235 2
16. Took a domes:ic business-Oip last year 18.4 I 230 1
17. Ate at Aaplebee's in the la.$l 4 welu , 3.1 i 227 ! 2
18. Shopped at The Wmited in the past 4. weeks 6.5 ! 226 I 4
19. Eat at casuCiI MexiCiiln rest3urants , 12.8 I 226 I 2
20. Ate at Baskin RObbins in the last 4 ~k.s 1.9 ! 225· ! 2

..

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

·1. PC primarily used for b:lnkinglbudl;jeang.Jtaxes ! 13.7
,

337 ! 1,
2. Ha\le a pager that has national c:overa;= or alphanumeric dis~lay I 16.5 ; 294 ! 2
3. Switd1ed onIinelintemet service provider at lust once last year 9.9 261 , 3
4. Have more than one personal PC in hCllsehoid : 28.2 i 265 : 2

5. Primary reason for pager company services is :'usiness use , 25.2
,

262 2;

5. Reason tor ha\ling 2 or more lines i.s to use wrtn fax mad1ine ! 10A I 251 ! 4
7. Reason IOf ha\ling 2 or more Jines is to use wrtrl PC modem , 23.7 ! 252 ! 5
8. Spend less lilan 10 hourslweek telecommuting 11.8 ! 247 4

9. Sec::x1d wireless phone is a portable , 128 I 246 I 1
10. AvelClge monthly ex:>enses for ontinelin:emet:s < $15

, 10.7 I 241 3

Percent MicroVision

FINANCIAL SERVICES Penetr.ltion Index Rank

I ,. Hold an American Ex;lress Green. Gold. or Platinum credit cam i 31.7 ! 298
,

3

2. Receive primary finaneal advice f'rt:x'7'l a financial planner I 25.2 , 274 , 1

3. Use discount brokerage setviees I 19.5 , 259 I 5

4. Use finandal software ! 49.5 250 , 1

5. Use credit card(s) more ~an 10 times:)!r mont"1 i 44.5 237
,

3,
5. Ha\l@ an auto lease 15.9 232 3
7. HaYe a mutual fund with a lead f~ 16.3 230 3
B. Ha....e a SE?fKEOGH aC::Ount 11.8 212 4
9. Use on-line service for researd'l and :0 o~)tajr: finanCial info 47.4 212 1

10. Have in....ested in thre-= or more rnur..tal fund tamilie.s 16.8 212 6.

1999
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1999 Lifestyle Data

Percent MicroVision
MEDIA PREFERENCES Penetration Index R.~k

1. Read Airline Magazines 14.2 327 1
2. Read Worth Migazjne 8.1 292 5
3. Listen to dassical radio format , 8.7 280 ; 6
4. Read Money Magazine : 12.5 . ' .. 261 1
5. Read PC Magazine , 7.3 : 227 , 3
6. Lislen to NPR (National Pub~C Radio) , 8.7 227 , 6
7. Read Golf Digest Magazine 7.2

,
216 2

6. Read PC WOl1d , 6.2 , 212 , 1
9. Read Martha Stewart Uving Magazine 8.2 . I 206 i 1

'0. Listen to all new'S radio format ; 14.8 i 206 8
11. Listen to jazz format 11.7 I 196 : 7
12. Read EpioJrean Magazines ; 10.3 I 193 i 5
13. Re.ad Golf For Women Maaazine '1.3 I 192 , 4
1<. Usten to Wall Street Joumal netwerX 12.1 I 191 ,

3,
15. Read NeWS'Nl!'ek Magazine I 20.2 , 189 , 5,
16. Read SU$inesstFmance Magazines I 38.8 I 187 , 4
1;. Uste-n to an SpOf"tS radio format ! 16.0 i 167 i 5
18. Read eonsumer Reports i 16.9 i 180 i 3
19. Usten to newsJtllk radio format

,
33.7 180 I 5, ,

20. Read CQmpl.lter Magazines i 15.6 I 160 , 4

Percent MieroVision

. HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. OM'! a trash compactor I 13.2 I 322 I 3
2. Home has a fireplace with gJass doors I 62.9 I 301 ; 1
3. Own a not tIJblwhirlpoo! spa I 15.6 i 296 ! 1
4. Own a fireplace , 46.0 I 246... i 2
5. 0Nn a espres.solc:appuc:ino maker I 13.6 I 233 i 4
6. .Home has a pool or hot tub i 20.2 I 228 i 3
7_ Home has a timers for outdoor lights i 23.0 I 225 I 3

•• Own a l=Juta mad'line I 7.6 I 225 i 5
9. Own a garage door opener ! 53.1 I 220 i 1

10. Home has a orogrammable tI'1ermcstat i 47.5 I 218 I 2

Percent MicroVisionI
POWER UTILITIES Penetration Index Rank

1. Have a nawf'ill ;as firepl;Ja: wUn glass doors I 24.2 I 531 i 1

2. Haye a natul'iill cas fireplace with no glass doors I 10.6 I 301 I 3

3. Have 2 or more eentraj air c:onditioners I 9.5 I 291 ; 3

'. Have a non-l'latura/ gas tfrepface with glass dOOrs ! 31.6 I 255 i 1

5. Have a ncIturalgas grill 16,4
,

232 1I
6. Have an electric pool or hot 11Jb 13.9 I Z22 3
7. last contacted~ colTIQany to dlang. or :ildd service 9.8 I 214 2
8. Have a gas range top separ3te from non<cnvec;"jon oven , 13.5 211 4
9. Have an el!l:C'".nc: oven (non-oonv.1 MP3ldte from l'3",e toP 22.9 , 208 5-

10. Have an etec"..nc /iiln;e lOp se::Jara~ from oven (non~nY.l , 23.2 , 204 5

(,
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3 Established Wealth

Segment Concentration by Designated Market Area (DMA)

Pe_ctr.ti-on m-de:
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These are families -.vith and without children. They are typically homeowners located in suburban areas.
They have very hig..1-t levels of income and education and work in white collar, sales and executive and
managerial occupations.

Established Wealth adults are more likely than average to be between the ages of 40 and 59 and children are
filare likely than average to be between 5 and 1.7 years old. Over 70% are married households and they are
18% more likely than average to have children. Their median household income is 89% above the national
average, ranking this segIMnt third. Established Wealth households are the second most likely to live in the

. suburbs, especiallY in such cold weat.'ler areas as Denver and Minneapolis. They are over twice as likely as
average to have a bachelors or post graduate degree, and over 80% have white-collar occupations (rar_lcing
them fifth). The Established Wealth segment ranks particularly high in the sales, executive management and
professional specialty categories. These households typically contain two or three workers, and are the
second most likely to drive alone to work. Their median home property value is 59% higher than the
national average and they rank well above average for the share of homes valued above S100,000 (from the
1990 Census).

These households are over twice as likely to use a wide variety of financial services including slocks and
mutual funds, and receive advice from a fi~ancial planner. They are also fairly technical and likely to ov.n a
PC they use daily for email or business work.
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Demographic Data
r~
{..;..

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

0 to 4 Years 7.07 100 22
5 to 9 Years 7.40 102 21

10 to 14 Years 7A8 106 17
15 to 17 Years 4.43 110 15
18 to 20 Years 3.57 85 36
21 Years 1.03 79 42
22 to 24 Years 3.42 90 42
25 to 29 Years 6.38 91 44
30 to 34 Years 6.14 86 42
35 to 39 Years 7.96 100 20
40 to 44 Years 9.52 121 4
45 to 49 Years 9.16 129 4
SO to 54 Years 7.69 127 4
55 to 59 Years 5A5 114 8
60 to 64 'Ulars 3.90 98 27
65 to 69 Years 3.09 85 36
70 to 74 Years 2.52 75 40
75 to 84 Years 2.86 62 41
85 or More Years 0.83 49 42
Average Age 35.71 98 33
Median Age 37.15 103 20

MEAN INDEX RANK

S 0 to 15,000 3.70 21 47

S 15.000 to 25,000 4.30 31 47

S 25,000 to 35,000 5.60 45 48

S 35,000 to 50,000 10.89 67 45

S 50,000 to 75.000 23.71 122 8

5 75,000.10 100,000 20.46 212 .3
5100.000 to 150,000 18.84 287 3

5150,000 or More 12.49 273 6

Average Income 5 93.361 166 6

Median Income S 77,194 189 3

c'

3 - EstabJishedWealth Segment
Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999)

Urban

Suburoan
Rural

MEAN INDEX RANK

21.88 66 34
74.57 177 2

3.55 14 34

RACE I ETHNICITY MEAN INDEX RANK

'Nhite 92.49 115 9
Black

"
3.37 28 40

Native ,';'tnerican 0.25 32 48
Asian 2.99 108 20
Pec:fic Istander 0.04- 27 47
Other 0.86 22 47
Hispanic 3.29 37 45

EDUCATION MEAN INDEX RANK

Some High School 6.73 27 48
Hign School Graduate 19.19 64 '42
Some College Attendance 21.27 113 13
Associate Degree 7·' . 122 10. """
Bache!ors Degree 28.57 219 5
Post Graduate Degree 16.55 229 8

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

80.03
19.97

INDEX

138
48

RANK

5
46

WORKERS MEAN INDEX RANK

No Workers 5.84 45 46

1 Worker 23.75 85 47
2 Workers 55.16 121 4
3 or More Workers 15.25 114 13
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK
Owner Occupied
Renter Occupied
Median Rent Paid

83.09
16.91

S 554

129
47

148

6
45

7

PROPERTY VALUE
(1999)

MEAN INDEX RANK

5 a to 50,000 0.55 4 48
5 50.000 to 100,000 10.20 31 44
5100,000 to. 150.000 30.16 140 6
5150.000 to 200,000 24.39 208 2
5200,000 to 300,000 22.55 212 6
$300,000 to 400,000 7.21 177 11
5400,000 to 500,000 2,67 140 11
5500,000 or More 2.27 85 13
Median Property Value $ 168.633 159 11

PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Size

MEAN

15.62
32.75
40.90

9.87
0.86
2.82

INDEX

64
102
126
107
50

. 107

RANK

42
25

7
18
40
13

UNITS IN STRUCTURE

1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
OL~er Type oi Unit

3 - Established Wealth' Segment
Accumulated Wealth Group

MEAN INDEX RANK

9.72 185 6

77.06 131 7

1.61 33 47

4.97 52 39

4.51 53 35
0.77 18 36
0.80 11 42
0.56 51 46
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVisionI
LEISURE & RECREATION Penetration Index Rank

'. Eat at quick. service specialty bagel outlets 2.2 246 6
2. Eat at midscale Italian resC!lul'3nts ,

6.2 i 233 3
3 Pun;:.";ased a men's bllsiness suit this ;;ast year 14.9 2'5 4
• Ale al Applebee's in l11e last ~ weeks 2.9 , 2'2 3
5. :31 at nne dining re.staUl'2nts 10.3 210 7
5, Eat at casual Asian restaurants B.9 20B 6
7. Ea: at casual steak re.s::aurants 6.5 202 4
3. Ate at Subway in the last 4 weeks '0.9 , ,SQ 3
9. Wired flowers in trle last 6 months 11.6 , 194 •

10. Rented a car for business use in !he pas: i2 montt'ls I 1:3:1 193 4
11. Eat at casual oar &. grill restiurant i 15.4 ! '93 3
'2. Have a Shell credit card 7.9 192 5
13. Ate at Chicl<.Fil-A in ltIe last 4 Vl'eek.s

• 1.9 188 5,. Ea, at quid seMc:e c::rffe-e house ~e.s:.ur;an3 2.1 , ,B7 11

15 Spent S1QO Of more on dry deaning in last 5 months 11.8 , 186 7
'5. Contibuted S50 0( more to PBS last year 5.9 i '86 8
'7. Eat at midscale hotel restaurants ,

3.7 ,85 , 5
'8. S,"lOpped at Eddie 3auer in the las; 4. ·...-eekS i 7.7 i 185 6
19 Ea~ at quick service eakerylbagel shops ! 8.7 , las 6,
20. Ate at tl'le Olive Garden in the last.! ~k.s 3.2 ! 184 , 3

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

1. ~easoo for havinc 2 or more lines is to use wit:'1 F'C modem
,

22:5 I 239 6
2. Reason for having 2 or more lines is to use wit"ll2x rnad'!ine 9.3 I 232

,
6

3. Use inlemeUonline services 1~5 lim~k: 20.8 ! 218 5
4. PC primarily used for business wen: , 16.5 i 209 , 6
5. PC primarily used tor email 10.3 , 207 , 2

6. Have voice mail witn 'Nireless phooe 8.9 I 206 2
7. Second wireless phone is cellular 11.5 I '98 6

6. Have more than one personal ?C in housenold ! 21.1 , 198 5

9. Primary 'Nireless phone is analog 17.4 ! 196 3

10. Switctled onlinelintemet service provider alleast once last year i 6.7 19' i 6

Percent MicroVis;onI
FINANCIAL SERVICES Penetration Index Rank

,. Have invested in three orm~ mu~l fund ~milies I 19.9 251 3

2. Use discount brokerage sel"oice.s ! 38.3 I 242 , 6

3. Receive primary financial advice from a finanoal planner , 22.1 I 240 2

4. Have total investable assets >$2QOk: , 16.5 I 237 7

5. Use C"edit card(s) more than 10 times per monl:h ! 41.8 I 222 5

5. Own s:ock funds 36.1 ! 214 6
7. Participate in an automatic in...es~nt program 18.6

,
210 1,

8. Transfer funds over ltle telepnone 20.4 , 202 3
9. Hole: don American E.:q:,ress Green. Gere. or .:l~atinum C"eCit card Z1.S , 202 6

10 Hele: e-:;uily loans 21.0 196 3·
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1999 Lifestyle Data

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank

1. Uste" to NF'R (National PUblic: Radio) 8.0' 209 I 10
2. Read Worth Magazine 5.6 20' 6
3. Read Air1ine Magazines 8.• '92 6
•• Ust!!n 10 Wall Street Joumal nef'lolOrk ; 11.5 ; ,., •s. Usten 10 all sports radio format '6.6 173 7
6. Read Smithsonian Magazine 7.5 i 170 ; 6
7. Read Money Magazine a, i '69 , 6
6. Read PC Magazine 5.• '68 9
9. Usten 10 jazz fOfTnat '0.0 . 166 '0

10. Usten to classical radio 1o""at 5.2 ; '67 T 9

". Read Computer Magazines 14.1 i 163 6
12. Read Consumer Reports '5.0 ! '60 7
13. Listen to news/talk radio fOl'11131 29.3 I '57 6
I •. Read Soutnem Uving Magazine 9.0

,
150 7,

15. Watd"l Kennedy center Honan: 7.' i 155 9
16. Read Golf Dioest MagazSne 5.2 i '54 8
17. Read 8usine$Sl'Financ:e Magazines 31.9 I '54 , 6
16. Watdled ttl. US Open Golf Championships ".5 154 I 7
'9. Read EpiaJrean Magazines 6.2 ,

'52 i 10,
2O. Listen to aU news r3dio fOl'TT13t 11.0 I '52 i 13

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Home has a fireplace with glass doc:n : 4'" I 236 I •I

2. Home has a timer3 for indo« li~hts :34.3 I 198 i 5
3. Home has a fireplace with no glass dOOtS

,
2'.8 I 168 I 7,

4. o...m a llreptace I :34.9 ! '67 5
5. 0Hn a gart,age disposer : 44.9 j '85 i 4
6. Own a hot b.Jb!'whirlpoc)l spa 9.6 I '83

, 7,
7. Own • oal1l!lO door ope""t 43.2 I '79 ! 5
8. Home has a programmable thermc::stat , 36.6 ! 176 i 5
9. 0Nr'l a CSehumidlfter '6.3 i 170 ; ~

10,. O\lm ;, burglar alarm , 19.5 I 169 5

Percent MicroVisicn

POWER UTILITIES Penetration Index Rank

,. Have a nallJral gas fireplace witt! glass dCOl"$ ;. 14.2 i 311 6
2. Have 2 or more central air a3nditioners 6.0 i 240 . .. 5

3. Pay 0" bOi with automatic payment method I 12.5 I 234 •
'. Have a non-ltatur;1 ~s fireplace .....,·th glaSS dOQ'S ! 25.6 I 207 5

5. Have a natural gas fireplace with no glass dOOl'S I 7.1 j 202 1
;

6. Heat pump used as air conditioner is 0-5 years oki 5.9 I 191 S
7. pay e1eclric bill ¥tith automatic payment , 13.1 I 180 7
8. Ha....e an electric oven (non-conv.) sePwa:e~ r.tnQe too 18.1 , '65 , 6
9. Hear pump is used as air c:ondj~on.r 11.2 ; 165 7

'0. Ha,,! an e!ec:ric r2nge top separate frcm oven (non--eol'\v.) '6.2 159 7.

r.. ,"
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4 Mid-Life Success

Segment Concentration by Designated Market Area (DMA)
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These are households with very high incomes living in suburban areas_ They are homeowners with very high
pro perry values, primarily working in white-collar occupations.

Adults in this segment are over 20% more likely than average to be between 45 and 59 years old. Mid-Life
Success households have a median income 78% above the national average, ranking them fourth in this
category. These households are more likely than average to contain two to four people and just over 36%
have children, which is average. Most of these households are in sublll"can areas along the two coasts. This
segment ranks tenth in having a bachelors or post graduate degree respectively, and eighth in having a white
collar occupation. Specifically, they rank above average in sales, executive and managerial, technical
support, and professional specialty positions. They are also over 10% more likely than average to have ""·0
or more workers in the household. The majority own their home, which has an average value of over two
times the national nann.

This segment is very likely to own more than one PC and contains the highest share using them to access on
line services. Financially they are typically able to save oyer $20,000 ..n.nually and they like to use discount
brokers to purchase stocks. They keep informed by reading business magazines and listening to all news
radio stations.
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Demographic Data
r··t f.,

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

0 to 4 Years 6.29 89 33
5 to 9 Years 6.62 91 33

10 to 14 Years 6.64 94 32
15 to 17 Years 3.89 96 30
18 to 20 Years 3.41 82 40'
21 Years 1.04 80 41
22 to 24 Years 3.39 89 44
25 to 29 Years 6.54 93 39
30 to 34 Years 6.47 91 37
35 to 39 Years 7.63 96 27
40 to 44 Years ~.94 112 9
45 to 49 Years 8.72 123 6
50 to 54 Years 7.55 127 5
55 to 59 Years 5.64 123 4
60 to 64 Years 4.46 113 11
55 to 69 Years 3.79 104 20
70 to 74 Years 3.24- 96 30
75 to 84 Years 4.05 88 33
85 or More Years 1.35 79 35
Average A;e 37.92 104 19
Median Age 39.01 108 13

MEAN INDEX RANK

S o to 15,000 5.79 34 45

S 15,000 to 25,000 5.99 43 45
5 25,000 to 35,000 6.89 55 46
5 35,000 to 50.000 11.87 73 42

5 50,000 to 75,000 21.44 111 13

5 7s.o00 to 100,000 16.93 17.5 5

5100,000 to 150,000 16.43 250 5

5150,000 or More 14.56 321 5

Average Income S 94,609 168 5

Median Income S 72,694 178 4

4· Mid-Life Success Segment
Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999)

Urban

Suburban
Rural

MEAN INDEX RANK

29.42 89 24
56.58 134 19
14.00 56 19

RACE I ETHNICITY MEAN INDEX RANK

White 88.73 . 111 23
Slack 2.74 23 47
Native Arner:can 0.37 47 41
Asian 6.09 219 9
Pacific Islander 0.22 151 10
Other 1.84 47 32
Hispanic 5.81 65 26

EDUCATION MEAN INDEX RANK

.." Som e High School 9.78 39 45
nigh School Graduate 20.62 69 39
Some College Attendance 22.05 118 9
Associate Degree 7.86 127 6
Sachelors Degree 24.67 187 10
Post Graduate Degree 15.12 209 10

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

75.43
24.57

INDEX

130
59

RANK

8
43

WORKERS MEAN INDEX RANK

No workers 8.36 64 40

1 Worker 25.2.1 90 42

2 Workers 50.82 112 15

3 or More Workers 15.58 117 12
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK
Owner Occupied
Renter Occupied
Median Rent Paid

77.46
22.54

S 618

121
63

165

;3
38

5

PROPERTY VALUE
(1999)

MEAN INDEX RANK

5 a to 50,000 0.75 5 45
$ 50,000 to 100.000 5.16 16 47
S100.000 to 150.000 13.09 61 38
$150,000 to 200.000 15.32 131 13
5200.000 to 300,000 26.92 253 3
$300,000 to 400,000 16.99 418 2
5400,000 to 500,000 9.68 507 <\
5500,000 or More 12.08 449 5
Median Property Value $ 258.225 244 4

PERSONS IN UNIT

1 Person
2 Persons
3 10 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Siz~

.

MEAN

18.52
34.74
36.31

9.16
1.17
2.72

INDEX

76
108
112
99
67

103

RANK·

37
12
13
28
29
18

UNITS IN STRUCTURE

1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
10 to 49 Unil$
50 or Mora Units
Mobile Home
Other Type of Unit

4 - Mid-Life Success Segment
Accumulated Wealth Group'

MEAN INDEX RANK

7.86 149 10

72.85 123 12

2.39 49 37

6.32 66 35

5.S: 70 25
1.86 43 26
1.95 27 37
0.80 73 42
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1999 Lifestyle Data
Lifestyle ProfIles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration .. ' Index Rank
,. Shopped at Nordstrom in the past 4. weeks 13.3 i 355 3
2. Shop at Price ClubS 1.8 293 2
3. Have a Chevron O"edit card 9.6 270 , 2, ShOPPed at Mac-Is in the last 4 'Hee!cs 21.8 , 265 3
5. Atl! at Carl's Jr, in the last 4 w~ks 3.4 , 264 3
6. Rented .. car for business use in the past 12 months 17.2 , 253 2
7. 0Nn dO'M"lMill skislboots 12.1 ! 252 2
8. Used a professional deaning service in last i 2 monthS 8.9 i 251 , 4
9. Spent S100 or more on dry deaning in last 6 months . 15.4 : 243 : 4

10. Ccntributed $50 or more to PBS last year 7.7 : 242 I •
11. Ir;aveled 10 foreign country for 15 or more niS;hts in las~ 3 years , ,1.4- , 232 4
\2. :'at at casual Mexican restaur.tnts 12.9 I. 228 1
'3. Own a passport 43.9 : 227 •
". E.iIt at quid< sel"Vice ccff~ hOt.:se restaurants 2.5 225 5
15. Rented a c:ar fer personal U$e in the !ast 12 monltls 27.9 223 , 2
15. Went snow skiing in lhe last year 9.9 ! 222 ,

3
17. Shopped at Lord &. Taytor in the past 4 weeks 5.8

, 222 ; •,
18. iook .. domestic business trip last year 17.4 I 218 I 2
1•. O:-ank domestic vrwtlite wine in tt1e last 6 months : 19.7 I 218 i 2
20 Used a travel agent to plan a foreign !if:! in last 3 years i 28.5 I 217 I 2

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

1. Reason for having 2 or more lines is to use 'With~ ma~jne 14.5 i 363 I 2

2. Reason for having 2 or mo~ lines is to use with ?C modem 26.7 : 283 , 2

3. Have more than one pe~na[PC in household
, 28.7 i 269

,
1.. Reason fO( having primary "";reless ;:>hone is tlusines.s i 12.0 I 266 , 1

5. Use intemeVonline services 1·5 times.'we~k: 23.3 I 244 i 2

5. Primary 'Nireless phone is anaJo; i 21.6 I 243 I 1

7. Aveldge monttlly expenses for onlil1'elin:emet is < S15 I 10.6 i 239 ! 4

8. PC primarily used tor business~ i 18.7 I 237 i 2

•• Have more than one phone line 36.9 I 220 i 2

10. Have a pager ltlat has nallonal covei.ilge Of alohanumeric display
, 12.0 ; 215 : 4

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

1. oY.ade savingslinvestments totaling over 520.000 last year : 20.2 I 324 3

2. Ha....e invested in tMree or more mutual :L:nd families I 25.0 I 315 I 2

3. Have total investable assets >$20011: 20.2 I 291 I 4

•• Use credit card(s) mo~ than '10 ~mes ~r mon~
, 52.3 : 278 1

5. Use C!isc:ount brokerage .services , 20.7 : 274 4

6. Hold an American Express Green, Gold. or ~Idlinum aedit Card - 25.6 241 •
7 Have a mutual fund \Nittl a load fe-e 16.9 ; 238 2
B. Own Sled( funds 38.5 228 3
9. Own money manc:el mutual funds 36.9 225 3

10. Have an auto le2se 16.2 223 6
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1999 Lifestyle Data
r.;,

-
I Percent MicroVision

MEDIA PREFERENCES i Penetration Index Rank,. Read Worth Magazine ;
92 I 332 , 3,

2. Usten to dassicall"3c!io format 9.9 : 319 , 5
3. Read AiMine Magazines 12.7 , 293 ! 3
4. Usten to NPR (National Public Radio) ; 10.1 265 , 6
5. Usten 10 all news radio rQn'Tlat . , 17.3 ; 240 , 4
6. Read George Magazine , 10.6 i 233 6
7. Read Travel Ma\iazines 16.5 , 226 i 4
B. Read Golf For Women Magazine 13.2 ; 225 I 2
9. Head 5.;:li~rean Magazines ; ,1.e 220

•
3

10. Read This Old House Magazine ; 9.6 i .209 , 4
II. ~ead MOney Magazine 10.0 I 209 ! •
12. Read Smitnsanian Ma~e 6.9 ! 20J I 5
13. Usten to newsltaU< radio fermat

,
36.5 ; 195 ; 2

14. U!len to jaZZ format ; 11.5 I 192 ! B
15. Watch Tennis ; 72 i 192 2
16. Read BusinesslFinance Ma;azines ; 39.4 I 191 i 3
17. Read G~f Oigest Ma~n. ! 6.4 I 190 i 4
18. Read N-awsweek Magazine , 20.3 i 190 , 4
19. Read Mar1la Stewart Wiling Mag.atine ; . 1.5 I 190 I 2
20. ReadPC~ne i 6.0 I 187 I 6

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

1. Home has iii pool or hot tub ! 24.0 I 271 i I
2. Own a hot l11b/Wtlir1pooi sp:iiiI I 13.9 I 265 I 4

3. Home I'\aS iii fireplace 'Nitti no gJ.assd~ I 34.7 I 263 I 1
4. Home has a fireplace 'A'ith glus dcen I 43.5 I 248 I 2
5. Home has a timers for outdoor 6Qhts I 24.6 I 24' I 1
6. 0Ym a e.spressolc:aepuCdno maker ! 13.6 I 236 I 3
7. Home has .. own (non--conveetlon) secarate t!'om stove (i.iInge toP) i 33.9 I 235 I 3
B. 0\04m a eledric ccl'fee arinders i 33.0 I 226 i 2
9. 0,..." a pasta rnad'line . i 7.4 ! 217 I 6

10. Own a trash aJl11p;ac::or I 8.8 I 216 I 5

Percent MicroVision

POWER UTILITIES Penetration Index Rank

,. Have a natul'3l gas ;tt~placewit'! no ;lass doors I 13.3 i 371 I 2

2. Have a natural gas fi~plac:e 'Nitti gl;.ss: doors I 16.9 i 310 I 3

3. H&ve 2 or more central air condilicners I 9.1 I 281 I 4

4. Have a gas range top separate fror.'l l'\Ofl.oC;)OveQon oven I 16.7 I 262 i 2

5. H3ve an electric oven (non..conv.) se~l'1Ite from range lOp .• f 21.0 I 246 i J.
5. Have a horne security system i 31.3 , 237 i 2
7. Have an electric pool 0/" hot ~o ; 14.0 , 225 I Z
B. Have a non-natural ;:as ftre,lace wil:1 gla5.S door.s 25.0 202 , 6
9. Have a gas non-eonveetfQn oven Soe,arale from I'3nge top 7.3 .198 5

10. Halle a natu~1 ;as grill 13.6 192 4

c
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5 Prosperous Metro Mix

Segment Concentration by Designated Market Area (DMA)
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Th.ese are typically married couples with young children, living in suburban and urban areas. They have high
income and education levels, are homeo-wners and..work in white-collar oc~upations.

Over half of these households have children, ranking them sixL\ and they are more likely than average to
have children of all ages. Adults in this segment are mOre likely than average to be between 35 and 54.
Prosperous Metro Mix households are typically large and they rank four-J! in the average number of people in
the household. These households have a median income 75% above the national average. They are most
likely to live in urban and suburban areas, and very unlikely to live in rural areas (94% below average). This
segment contains slightly less than t'Je average share of white households, and ranks fIrst in terms of
concentration of Asian households. In terms of education, these households rank fIrst in receiving an
associate deg:r~e. and second in havL."1g attended some college. They also score above average in having
received their bachelors and graduate degrees. They rank II th in working in white collar occupations (22%
above the national average) and score very high in technical and executive and managerial positions. In
addition, they rank fIfth in being in the armed forces (with 1.4% currently serving in the military). Homes in
this segment are typically owner-occupied (3 I% above average) with property values 65% above the national
average. Renters in this segment pay the third highest median rent.

Tnese are the more likely to have home equity loans and they-have the hig1est share of second mortgag~s.

Tney are likely to 0"'" a PC and are most likely to switch wireless/pager companies due to price.
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Demographic Data
r,_,

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

0 10 4 Years 8.17 115 7
5 to 9 Years 8.17 112 8

10 to 14 Years 7.82 111 8
15 to 17 Years 4.45 110 13
18 to 20 Years 3.75 90 33
21 Years 1.10 85 35
22 to 24 Years 3.59 95 32
25 10 29 Years 6.84 97 25
30 to 34 Years 6.99 98 24
35 to 39 Years 8.84 112 9
40 to 44 Years 9.51 119 6
45 to 49 Years 8.38 118 7
50 10 54 Years 6.81 113 13
55 to 59 Years 4.79 100 18
50 to 64 Years 3.~2 86 37
55 to 69 Years 2.61 72 44
70 to 74 Years 2.02 60 44
75 to 64 Years 2.15 47 45
85 or More Years 0.59 34 48
Average Age 33.62 92 41
Median Age 34.39 95 36

MEAN INDEX RANK

5 0 to 15,000 3:53 20 48

5 15,000 to 25,000 4.21 31 48
5 25,000 to 35,000 5.73 46 47

5 35,000 to 50,000 12.27 76 41

5 50,000 to 75,000 27.97 144 2

5 75,000 to 100,000 21.73 225 2

5100.000 to 150,000 16.73 255 4.
105150,000 or More 7.83 171

Average Income S 82,687 147 8

Median Income S 71.684 175 5

5· Prosperous Metro Mix Segment
Accumulated Wealth GroUp

50

FOR PUBLIC INSPECTION-_.._----~.

1999

FCC4A000000143



Demographic Data

URBANIZATION (1999)

Uruan
Suburban
Rural

MEAN INDEX RANK
41.54 126 18
57.09 135 18

1.38 6 43

RACE I.ETHNICITY MEAN INDEX RANK

White 7835 . 98 34
Bleck 6.48 54 23
Native Arnerican 0.41 52 36
Asian 11.13 401 2
Pacific Islander 0.72 493 3
Other 2.91 74 19
Hispanic 8.36 93 14

EDUCATION MEAN INDEX RANK

"
Sam e High School 10.79 44 43

High School Graduate 24.91 83 38
Some College Attendance 24.70 )32 2
Associate Degree 9.10 ·148 1
Bachelors Degree 21.08 161 12
Post Graduate Degree 9.42 130 15

OCCUPATIONS

Tolal White Collar
Tolal Blue Collar

MEAN

71.10
2890

INDEX

122
69

RANK

11
40

WORKERS MEAN INDEX RANK

No Workers 4.49 34 48

1 Worker 22.22 79 50

2 Workers 54.59 120 6

3 or More Workers 18.70 140 1
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK
Owner Occupied
Renter Occupied
Median Rent Paid s

84.12
15.88
672

131
44

180

4
47

3

PROPERTY VALUE
(1999)

MEAN INDEX RANK

s 0 50,000 -
to 0,67 4 47

$ 50,000 to 100,000 11.15 34 43
$100.000 to 150.000 27.09 126 10
5150,000 to 200,000 21.92 187 4
5200,000 to 300.000 24.58 231 5
5300,000 to 400.000 9.30 229 9
5400,000 to 500,000 3.33 174 10
5500,000 or More 1.97 . . 73 16
Median Property Vaiue S 175,305 165 8

I
PERSONS IN UNIT MEAN ·INDEX RANK

1 Person 10.75 44 49
2 Persons 27.78 87 40
3 to 4 Persons 45.62 141 3
5 to 6 Persons 13.69 148 5
7 or More Persons 2.16 125 9
Avera<;e Household Size 3.15 120 4

UNITS IN STRUCTURE

1 Unit (Attac,'1ed)

1 Unit (DetaChed)
2 Units

3 to 9 Units
10 to 49 Units
50 or Mer! Units
Mobile Home
Other Type of Unit

5 - Prosperous Metro Mix Segment
Accumulated Wealth Group .

52

FOR PUBLIC INSPECTION

MEAN INDEX RANK

8.44 160 7

83.50 141 5

1.05 22 48

2.93 30 45

2.04 24 42
0.58 13 41
0.96 13 40
0.51 46 48
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